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The study examines seasonal patterns in alcohol consumption
among male consumers aged 18–45 in the Kathmandu Valley,
focusing on beverage preferences, drinking frequency, alcohol
strength, and spending habits. Conducted through a quantitative
survey using Computer Aided Personal Interviews (CAPI) with
384 respondents, the research also explores the role of brand
name in alcohol selection, reasons for switching brands within
the same category, and the factors driving seasonal changes in
alcohol consumption.
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The analysis shows that rum remains the most preferred
beverage during winter, particularly among respondents aged
31–45 (98%) and higher/upper-class consumers (73%), while beer
dominates summer consumption, especially among younger
respondents aged 18–30 (98%) and across all socio-economic
categories. 40% of respondents report a decrease in drinking
frequency compared to last winter, largely due to health-related
reasons. Alcohol content preferences remain stable, with 62%
reporting no change, mainly driven by brand loyalty (53%).
Monthly spending on alcohol increases for 40% of respondents,
primarily due to rising prices. Brand name plays a significant role
in selection, with 88.02% considering it important for its
perceived authenticity, although some consumers (64%) prioritize
personal satisfaction over brand. Seasonal factors, particularly
weather, also influence brand switching and beverage
preferences.
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ICC Men’s T20 World Cup 2026 Viewership and Viewing Platforms

ICC Men’s T20 World Cup 2026 Viewership and Viewing Platforms (Male VS Female)

The study analyzes the viewership of the ICC Men’s T20 World Cup 2026 among Gen Z
respondents (18–28 years) in Kathmandu Valley. A quantitative survey was carried out with
630 respondents using the Computer Aided Personal Interview (CAPI) method. The
findings provide insights into tournament viewership & preferred viewing platforms.

The study shows that 30% of Gen Z respondents have watched the ICC Men’s T20 World
Cup 2026. Among those who watched the tournament, Kantipur Max emerged as the most
preferred viewing platform, used by 44% of viewers. This was followed by Star Sports
(31%), ICC.tv (23%), and YouTube (14%). 

Gender-wise analysis shows a significant difference in viewership. Male respondents
demonstrated considerably higher engagement, with 53% reporting that they watched the
tournament, compared to only 7% of female respondents. This suggests that the ICC Men’s
T20 World Cup 2026 had a much stronger appeal among male Gen Z respondents.
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Sharing Moments, Creating Memories: 
A Refreshing Break with Momo

At Avant Garde, we believe that taking time to refresh is just as important as working
together. As part of our refreshment program, we organized a fun and enjoyable Momo-
Making Session, giving everyone an opportunity to step away from their daily tasks, relax,
and spend quality time together.

The session was filled with excitement as
team members came together to prepare
delicious momo. Everyone took part in
different stages of the process from
preparing the filling and folding the momo
to steaming and serving them. It was a
hands-on activity that encouraged creativity,
teamwork, and plenty of laughter.

More than just making food, the session created a warm and friendly atmosphere where we
connected beyond work. Conversations, smiles, and shared experiences made the event
even more memorable. Once the momos were ready, everyone gathered to enjoy the meal
together, making the experience even more special.

We value creating opportunities that encourage connection, well-being, and a positive
workplace culture. The Momo-Making Session was a wonderful reminder that
stepping away from our desks for a while can strengthen relationships, refresh our
minds, and bring renewed energy to the work we do every day.

We believe that a positive workplace is built through experiences that bring people together.
Activities like these create opportunities to celebrate collaboration, strengthen relationships,
and foster an environment where everyone feels connected and valued.
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With jerseys on, shoes laced up, and team
spirit in full swing, the Avant Garde team
gathered for an exciting evening of futsal.
It was a chance to unwind, enjoy some
healthy competition, and spend time
together beyond the office.  Stepping
away from our daily routines, the futsal
session offered a refreshing way to
recharge after a busy day. It created an
opportunity for us to connect in a relaxed
setting while encouraging teamwork,
communication, and a shared sense of
enthusiasm.

The session began with teams warming up and getting ready for the match, setting the tone
for an evening filled with energy and excitement. As the game got underway, everyone
embraced the friendly competitive spirit, giving their best on the court while cheering and
encouraging one another.

Beyond the match, the session created space for conversations, laughter, and
memorable moments. The match was filled with energy from start to finish. Quick
passes, determined defending, well-earned goals kept the excitement alive throughout
the evening. While each team was eager to give their best on the court, the true
highlight was the sportsmanship, encouragement, and positive spirit that everyone
brought to the game.
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The friendly competition also gave us the
opportunity to appreciate one another in a
different setting. Working together on the
court required coordination, trust, and quick
decision-making, qualities that are just as
valuable in the workplace. It was rewarding to
see everyone encouraging one another,
celebrating successes, and enjoying every
moment of the game together.

What made the session especially memorable was the way it brought everyone together in a
relaxed environment. The shared laughter, teamwork, and lighthearted moments added to
the overall experience and made the evening feel both refreshing and rewarding.

As the event came to an end, it was clear that the futsal session was more than just the final
score. It offered a meaningful break from the usual pace of work, and reminded everyone of
the value of spending time together outside the office. We returned with renewed energy,
positive memories, and a stronger sense of team spirit.

Sometimes, the strongest teams are built not only through the work we do every day, but also
through the moments we share beyond the office. The futsal session was one of those
moments, an enjoyable and memorable experience that reflected the team spirit at Avant
Garde. 
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